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INTRODUCTION
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STUDY AREA

▪ Small rural settlement 

▪ 50 hectares of land area

▪ latitude: 27o 53’ 14” N, longitude: 85o 06’ 33”

E, and altitude

▪ 2,152 feet above mean sea level (MSL)
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RECONSTRUCTION  & REHABILITATION

⚫ Constructed a resilient 

mountain village

⚫ Various entrepreneurial 

training including CSEB 

production, 

❑ Soap making

❑ Incense stick making

❑ Vegetable farming

❑ Bee keeping

❑ Mushroom production
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PROBLEM OVERVIEW

⚫ Enterprise failure

⚫ Trainings not being

followed
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OBJECTIVES

Explore the entrepreneurial

scenarios of Dhungentar

• To study about people’s

current engagement in

various jobs

• To learn about the skills,

they possess

• To determine the

willingness of people to

start enterprise
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OBJECTIVES

To determine the challenges

and opportunities of

entrepreneurship

• To identify various scopes

for entrepreneurship in

Dhungentar

• To explore the various

hindering elements in the

development of

entrepreneurship

• To explore the market

possibilities
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24 individual interviews using random 

sampling technique and 5 focused group 

discussions conducted during the field visit of 

this study are assumed to correctly represent 

the scenario at Dhungentar

Information collected through the interviews and 

focused group discussions are assumed to be 

correct as there are no benchmarks for their 

verification

5 days’ field work conducted at Dhungentar is 

assumed to be sufficiently enough for the 

necessary information collection
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RESULT & DISCUSSION
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ENTREPRENEURSHIP CHALLENGES
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“I received training in incense making but was not 

able to sell

those that I made. The market is filled of products 

from outside.”
Til Kumari Sunar

(Owner of model house)

“We (The social mobilizers) tried to make and sell 

jewelry. The stock of raw material provided by 

ICIMOD is already depleted. We had to buy materials 

from Kathmandu. The transportation cost is also high. 

So, we could not make any profits.”
Apsara Sunar

(One of the social mobilizers)
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SOCIAL  CHALLENGES IN ENTREPRENEURSHIP

❖ Social Inertia

❖ Youth Influence

❖ Inequality
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ENTREPRENEURSHIP OPPORTUNITIES
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ENTREPRENEURSHIP OPPORTUNITIES
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“Chickens are sold to Kathmandu. Dealers from 

Battar came to village for chickens especially during 

festival season”
Samikshya

(Local/Interviewee)

“CSEB blocks have potential for business and if their 

production was increased to high quantity they could be 

sold with profit. It is disappointing to see the machines 

provided by the ICIMOD being abandoned. This could have 

generated many job opportunities.”
Krishna Bahadur Sunar

(Local Villager)
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CSSB BUSINESS CANVAS MODEL
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CONCLUSIONS
19



CONCLUSIONS

⚫ Poultry farming seems to be a

feasible and fruitful business.

⚫ CSEB production could also

be turned into a profitable

business.

⚫ To address the problem of

seed money, social

entrepreneurship could be

done.

⚫ Cooperatives within the village

could be formed that gives

microloan on small interest.
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FIELD TEAM
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